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The word LUXURY is, really, associated with the effort to make life more meaningful
by those trying to recognize the importance of richness of spirt above that of

materials, not a word merely referring to visible extravagance or materialistic richness.

< Me] ol & o] 1 REHQl Aol H 211G Halsst
PlolmAEtel S thE0 2 B 1 ofnje}
olls0] F= 758 HsHe meju|e) efo| m ekl niAZIY Uk

We at LUXURY aim to make it a premium lifestyle magazine
by dealing with premium brands and lifestyles from an artistic and cultural perspective
and striving to deliver the true meaning of premium goods and

deep feelings provided by art to readers.
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AUDIENCE PROFILE
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Our major readers are smart and high-ended people

in their 30s and 40s acting as free and wise consumers and pursuing

their own unique experiences and styles

with discerning eyes and tastes.

AD INTEREST

P~
0,
90.0° &

ZoEE

<HMZ|>0| 7|AHE OfL |2t Zn = 2t 280 =0t

SHOPPING APPLICATION

(Y o, &
. /O

I.gkl

| <HME|>2| N E YZE STt

[

b b
B okl
1]

OEl
>

PURCHASE EXPERIANCE THROUGH AD

PRODUCT INFORMATION COMPETITIVENESS
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ADVERTISEMENT
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LUXURY 1s a magazine the most savored by sponsors trying to meet

the country’s consumers having got class. The magazine carries ads about top-of-the-line
goods related to fashion, beauty, and leisure as well as premium houses, furniture, cars, etc.
The effect is felt clearly by the feedback of readers with sheer purchasing power.

Businesses can expect to communicate with more readers and enhance

the effect of their ads through the strategic distribution system that only LUXURY has.



DISTRIBUTION
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You cannot miss LUXURY in a place where there are consumers/readers

with a high-end taste. We at LUXURY guarantee the best advertisement feedback
through handpicked destinations of distribution.
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MEDIA
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Since its publication of the first issue in 2001, LUXURY has secured
its position as the most reliable media by top-notch consumers through exquisite planning

on high-end lifestyle that everyone dreams of.

TIFFANY & CO.

BOUCHERON




CONTENTS
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DIGITAL
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LUXURY 1s also available online.

We focus on the three strategic channels having the most users.

We strive to produce good-quality content suited to the characters of each channel.

We aim to attract a variety of readers by producing and spreading new content continuously.

We will secure a solid group of readers through strategic and

professional marketing and promotion.

@ FACEBOOK

WEBSITEQ — @luxuryeditors © INSTAGRAM

© YOUTUBE



@ luxury.designhouse.co.kr

<EME[> 7IAE Bh=0f| 2 = lE 071012

@ luxuryeditors

<EM2|> of|C|E7H A S2l= M mAQF A4

luxuryeditors

<EMz2[> of|C|Ef7} Hsh= OFE R ZZA el

© luxuryeditors

<EM2|> Of|C|E{S 2| Ydet Fadnt Fx 24T

11







COMPANY
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Design House Inc. launched <Design> in 1976 and have strived to make design a part of
people’s daily lives. We now publish monthly magazines including <LUXURY>,

a premium membership magazine, professional books, and a variety of PR magazines.
Design House also hold large-sized design & living events such as

Living Design Fair held in spring and Seoul Design Festival held in winter.

We make a point of leading others in sectors like digital media and new media and

aim to be recognized as the country’s No.1 business specializing in life style media content.
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MAGAZINES

FAIRS & EVENTS

CONTENT MEDIA

DESIGNPRESS
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COMPANY

deszgnhouse

DESIGN / #50[7I58t%E / LUXURY / LUXURY M
STYLE H

SEOUL LIVING DESIGN FAIR

SEOUL DESIGN FESTIVAL

BUSAN DESIGN WEEK / CREATORS GROUND
12 /DH BOOKS / DH SPACE

HEYPOP / FIND

www.desighouse.co.kr
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APPENDIX
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HEX[ZD + 6H|0|X| st T{Z | K| Front Cover 80,000,000
HX| HY Gate Fold 40,000,000
H2|HE2CHH 1st DPS Inside Front Cover DPS (IFC) 28,000,000
2:Hmf QFH H| 0| X| 2nd DPS 27,000,000
38R FH 0| X| 3rd DPS 26,000,000
ARHm] H H[O|X| 4th DPS 25,000,000
SER FH 0| K| 5th DPS 24,000,000
6E1A FH H|O|X| 6th DPS 23,000,000
DPSe} 2 &t ALO| DPS Between Contents 18,000,000
SR i Edito / L List 10,000,000
ZSXICHH Contents 9,000,000
EH O™ Masterhead 9,000,000
Tt# O|= 1st ~ 4th CHH After Masterhead 1st ~ 4th SP 8,000,000
Z+# 0|% 5th ~ 10th C{H After Masterhead 5th ~ 10th SP 7,500,000
ik 7| AL CHH Single page facing articles 6,000,000

Insertion advertisement 1pages 8,000,000
AKX 2 Insertion advertisement 2pages 15,000,000

Insertion advertisement 4pages 28,000,000
=3 Inside Back Cover single page 10,000,000
H3|E3CHH Inside Back Cover DPS 18,000,000
=4 Outside Back Cover 36,000,000
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xH
EX|Zn Front Cover 60,000,000
H2|HE2CHH 1st DPS Inside Front Cover DPS (IFC) 25,000,000
2B 2FH 1| 0] X| 2nd DPS 30,000,000
3~58m FH H 0| X| 3rd ~ 5th DPS 20,000,000
et 7| AL CH™H Single page facing articles 6,000,000
=3 Inside Back Cover single page 12,000,000
4 Outside Back Cover 40,000,000
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INSTAGRAM + NE: x| 5,000,000

FACEBOOK(O|2{&)

240|Eo | ZAE AE2 242t 1,000,000

AMNZH(IGTVAIR, FB) X% 15,000,000~




EDITORIAL

EDITOR IN CHIEF

232 HEZE JUNGEUN YOON
yoon29@design.co.kr
010-3356-3657

FASHION EDITOR

0|2IH 7|Xt MINJUNG LEE
mjlee@design.co.kr
010-4547-1245

2180} 7|Xt SONGAH KIM
songahkim@design.co.kr
010-3224-9630

AtMI21 7|Xt SONGAH KIM
seyouncha@design.co.kr
010-7548-9979

BEAUTY EDITOR
HE27|Xt DOOMIN JEONG
dmj@design.co.kr
010-3127-7076

O|¥Z! 7|Xt YOUNGJIN LEE
lee.youngjin@design.co.kr
010-5737-0833

LIVING & FEATURES EDITOR
& 7|Xt SONG JEONG
song@design.co.kr
010-3237-9722

O|&% 7|At HOJUN LEE
hojun@design.co.kr
010-3729-6139

CONTACT

AD & MARKETING

DIRECTOR

Zi=ZI 2A& SOOJIN KIM
kimsoojin@design.co.kr
010-8825-5024

SENIOR MANAGER

A2l X}& HYERIM JEONG
hr.jeong@design.co.kr
010-2087-0576

ASSISTANT MANAGER
L= 2| HYUNJOON DO
gihun0604@design.co.kr
010-2278-9959
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