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The word LUXURY is, really, associated with the effort to make life more meaningful
by those trying to recognize the importance of richness of spirt above that of

materials, not a word merely referring to visible extravagance or materialistic richness.
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We at LUXURY aim to make it a premium lifestyle magazine
by dealing with premium brands and lifestyles from an artistic and cultural perspective
and striving to deliver the true meaning of premium goods and

deep feelings provided by art to readers.
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AUDIENCE PROFILE
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Our major readers are smart and high-ended people

in their 30s and 40s acting as free and wise consumers and pursuing

their own unique experiences and styles

with discerning eyes and tastes.
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| am inferested in ads inserted in <LUXURY> as well as its articles.

SHOPPING APPLICATION
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| usually use product information in <LUXURY> when shopping.

PURCHASE EXPERIANCE THROUGH AD
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I've purchased some items introduced in <LUXURY>.

PRODUCT INFORMATION COMPETITIVENESS
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As a source of product information, | prefer <LUXURY> over other magazines.



ADVERTISEMENT
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LUXURY 1s a magazine the most savored by sponsors trying to meet

the country’s consumers having got class. The magazine carries ads about top-of-the-line
goods related to fashion, beauty, and leisure as well as premium houses, furniture, cars, etc.
The effect is felt clearly by the feedback of readers with sheer purchasing power.

Businesses can expect to communicate with more readers and enhance

the effect of their ads through the strategic distribution system that only LUXURY has.



DISTRIBUTION
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You cannot miss LUXURY in a place where there are consumers/readers

with a high-end taste. We at LUXURY guarantee the best advertisement feedback
through handpicked destinations of distribution.

HIGH-CLASS RESIDENCE DEPARTMENT STORE HOTEL & FITNESS
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High-end mulfi-purpose apartments, villas, and private houses (36,000 units) VIP customers purchasing goods from VIP members of 80-plus

in fop-pier areas in Seoul such as Cheongdam-dong, Apgujeong-dong, 17 big-name department stores firstclass hotels/fimess clubs
Yangjae-dong, Seongbuk-dong, Pyeongchang-dong, efc. and duty-free shops

LOCAL HUB VIP LOUNGE
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Displayed for people to pick up in VIP customers of major financial businesses

1,000-plus busy spots in leading provincial cities and VIP members of golf courses
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DISTRIBUTION
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90,000 COPIES PUBLISHED MONTHLY

PER REGIONS PER CATEGORIES

15% S8 I|EL|A Hotel, Gym
11% 28 &2=7|
Finance & Medical Centers

13% 47| Gyeonggi 10% ZE=4fRoad Shops
11% CHT, 24t Daegy, Busan o 10% ZHRIS|@, 7| =, MEEHY
6% 1 2| X| Others 0 Individuals, Subscription, Bookstores

39 K| AR Own Uses FHR|A 5% HHS1E & H M| Department Store, Duty Free
Residence 4% BEH GolfClub
4% 7|E} Others

1% 2, S22 At Airport, Airlines

TARGET READER TARGET READER_AGE

33% 40-50
14% 50-60
8% 20-30
5% 60-

30-40 FEMALE
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Since its publication of the first issue in 2001, LUXURY has secured

its position as the most reliable media by top-notch consumers through exquisite planning

0

on high-end lifestyle that everyone dreams of.




FASHION
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We carry graphic, in-depth articles, news,

and other information about high-end fashion industry.
Ours are an array of chic, artlike fashion photos.

ltemized product photos are our merits.

They enhance the value of products.

BEAUTY

27170t Ho|3Y ERIE, &

1

=
HH
>
1=
ojn
— o
=
1H
1A
ro
™
HL
1o

7|ALZ ATHRfL|C O A2t &

mjo
o0
Q'E
E
Im
1>
o
Y
0
>
o
rlo
MO
T

=Ll £ ol ME S2[Ht 0|2 YHE HiSeLct.

We carry news on skincare/makeup trends

and new fashion products through refined photos and articles.
We provide information on top-notch clinics both in

and out of the country and up-to-date medical information

as well as filness/wellbeing-related suggestions.

CONTENTS

FEATURE
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Wish to know about global business leaders, creative directors,
virtuosos of art, designers, promising young artists of today?
Then, <LUXURY>'s interviews with them are the key.

We earn readers’ trust through our masterful articles about

art and architecture that can be compared favorably to

magazines specializing in those areas.

LIVING
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We provide information intended to help people enjoy richer
and more comfortable life including information on living,
interiors, gourmet food, gadgets, vehicles, fravel, efc.

Our articles boast variety. We focus on things that will

help readers keep abreast of current frends, meet their need
for profound knowledge, and enhance their sensibilities

and perspectives on contemporary matters



DIGITAL
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LUXURY 1s also available online.

We focus on the three strategic channels having the most users.

We strive to produce good-quality content suited to the characters of each channel.

We aim to attract a variety of readers by producing and spreading new content continuously.

We will secure a solid group of readers through strategic and

professional marketing and promotion.

@ FACEBOOK

WEBSITEQ — @luxuryeditors © INSTAGRAM

© YOUTUBE



@ luxury.designhouse.co.kr
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Through <LUXURY>'s archives,
you can get a grasp of all articles at a glance

O luxuryeditors
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Updated news conveyed by <LUXURY>'s editors

luxuryeditors
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Artlike, sensible news photos conveyed by <LUXURY>'s editors

© luxuryeditors
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<LUXURY>'s editors’ stories hidden behind
graphic photo images and reports sent from actual scenes
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APPENDIX

POSITION RATE

HX| +FHH AEE| 14p Front Cover + 14pages Cover Story 150,000,000
HO|E £ 4p Gate Fold 4p 60,000,000
H4 Outside Back Cover 50,000,000
23 +01™ Inside Back Cover Dps 20,000,000
HHAHO|E Inside Back Gate Gatefold 30,000,000
1E4%{ DPS 1st Dps 30,000,000
2H1 5 DPS 2nd Dps 29,000,000
3HR DPS 3rd Dps 28,000,000
4T DPS 4th Dps 27,000,000
SEix DPS 5th Dps 26,000,000
6-10m DPS 6th-10th Dps 25,000,000
Z Xt AtO| DPS Dps Between Table Of Contents 18,000,000
2 X} & Tt ALO| DPS Dps Between Table Of Contents & 17,000,000
Masterhead
1H15 single 1st Single 16,000,000
2H17 single 2nd Single 15,000,000
22X} Ci™ Fp Facing Contents 10,000,000
THHCHH 1p Fp Facing Masterhead 1p 9,000,000
ot# 0|& A= 1st-10th Single After Masterhead Within 1st~10th 8,000,000
=7t 0|& DPS Dps, 1st Half Of Magazine 13,000,000
LK 1p Run Of Page 7,000,000
Eto|%(1p) Tied Up (1p) 8,000,000
ZIAA 2 1p Advertorial 1p 7,000,000




" SPECIAL SUPPLEMENT

POSITION RATE

APPEND

EX| +FHH AEE| 8p Front Cover + 8pages cover story 80,000,000
HO|E £ 4p Gate Fold 4p 50,000,000
H4 Outside Back Cover 40,000,000
H3+CHH Inside Back Cover DPS 10,000,000
18154 DPS 1st DPS 20,000,000
25l DPS 2nd DPS 19,000,000
3% DPS 3rd DPS 18,000,000
ZSX} ™ 4-1081% DPS 4th-10th DPS Before Table of Contents 17,000,000
Z2XICHH 1p FP Facing Contents 6,000,000
A CHH 1p FP Facing Masterhead 1p 5,000,000
ZX} 0| DPS DPS After Table of Contents 9,000,000
AEFLYX] 1p Run of Page 5,000,000
EIO| 1p Tied UP 1p 6,000,000
WAVNES I i o) Advertorial 1p 5,000,000
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APPEND

6 luxuryeditors

INSTAGRAM RATE

HalE AA A2 E Uploading Of Brand Sources 5,000,000
S EREEERERNEST + 1000000
IEg2A Addition: Digital Editors’ Reports Sent From Actual Scenes ! '
(FACEBOOK | M2 ZET2m = F|x =7t +2500.000
Zgt & E) Addition: Photographers’ Reports Sent From Actual Scenes e
Feed&Reels | Aea|a|a24 %7} Addition: Story Regrams +500,000
IS At 1Y £7H3Y)
Addition: Fixing Feeds At The Top (3 Days) Y
SC|C @A 7|8, B, B 17| o T
Branded Content-Related Planning, Photographing, (Neuo—tiable)
Editing Package 5
2Ee| AEZ|YEE Story Upload 1,000,000
Stories — -
S ENEEESENEST + 1000000
Addition: Digital Editors’ Reports Sent From Actual Scenes ' '
M| 0| X| Url 22! Insertion Of Landing Page Url +500,000

08
>
s

® luxuryeditors

YOUTUBE RATE

C|X|E of|C|E &AL F| x| =7
I_ _IEOH_I 1:_0‘!" i =7t 5.000,000
Digital Editors’ Reports Sent From Actual Scenes
M2 ZEm SE FRH =7
=12 2T FHM 21 +2,500,000
Addition: Photographers’ Reports Sent From Actual Scenes
SiRHC|E 4 7|2, &Y, B 17 (K| 1ol T
Branded Content-Related Planning, Photographing, =
L (Negotiable)
Editing Package

® luxuryeditors

7|AF Y E2E Article Upload

3,000,000

]| = HiL{(7Y) Header Banner(7 Days)

4,000,000




EDITORIAL

EDITOR IN CHIEF

bfs~Hl HEE SUBIN PARK
sbpark@design.co.kr
010-9047-2807

WATCH & DIGITAL DIRECTOR
=5t ElEH JEONGHWA NAM
njh@design.co.kr
010-3137-4741

FASHION EDITOR

£Aat 8% SORA SOHN
ssr@design.co.kr
010-8885-2925

QZAS 7|X} KYUNGHO OH
okh@design.co.kr
010-5624-1177

BEAUTY EDITOR

HEX|& 7|Xt JIYOON PARK
parkjy@design.co.kr
010-7613-0207

LIVING & FEATURES EDITOR
HH0|3 ElI& YIHYUN PARK
hyonism@design.co.kr
010-7687-5622

Z2UIX| 7|XH MINJEE KIM
mmmj@design.co.kr
010-2637-9971

DIGITAL EDITOR

ZLH! 7|XH NALIM KIM
nalim@design.co.kr
010-8820-6491

282 7|t HAEWON KIM
khw@design.co.kr
010-2848-8611

0|4=¢1 7|X} SUYEON LEE
Isy@design.co.kr
010-9998-5696

CONTACT

AD & MARKETING

DIRECTOR

0|$i& H& HYUNHO LEE
joseph@design.co.kr
010-7193-7727

GENERAL MANAGER
Z3|x HEEJAE JANG
jhj@design.co.kr
010-5351-5534

MANAGER

ZHL JUNGWOO KANG
leo@design.co.kr
010-5189-0490

<HME|]> HE 2262-7437 E1 2262-7401 5 22| 2262-7407 H7| = 080-007-1200
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